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SCTI Evaluation Criteria System (Version 3)

Criteria Evaluation Indicator
F Brand has not disclosed any GHG emissions information
1. GHG D Brand has publicly disclosed total GHG emissions or total energy consumption data
m emissions data C Brand has publicly disclosed Scope 1 and Scope 2 emissions information
g- (12) B Brand has Publicly disclosed emissions information for Scope 1, Scope 2 and Scope 3:Purchased goods and services
%} (supply chain)
% A Brand meets requirements laid out in B and has publicly disclosed emissions information for its supply chain in China
g_h F Brand has not yet calculated supply chain emissions
S . D Brand has identified the largest sources of emissions across the supply chain (carbon hotspots) and starts to collect
93'_1 2. Supply chain emissions data from direct suppliers
§ data collection C Brand collects GHG emissions information at least annually from suppliers in China
(12) B Brand collects GHG emissions information from more than 80% of suppliers in China
A Brand continues to improve the quality of supply chain emissions data by using more data collected from upstream indirect
carbon hotspot suppliers
g 3. Emissions F Brand has not set up energy use and GHG emissions reductions targets
Lﬁ%, reduction targets D Brand has publicly disclosed active Scope 1+2 emissions reduction targets
; (16) C Brand has publicly disclosed active supply chain emissions reduction target or brand's target includes Scope 3:Purchased

goods and services




B Brand meets requirements laid out in C and verifies the rationality of its supply chain emissions reduction targets by
having them approved as science-based by the Science-Based Targets initiative (SBTi) or another equivalent verification

party

A Supply chain emissions reduction targets have been implemented in China

4. Performance
against targets
(12)

F Brand has not published performance against targets

D Brand has published progress made against Scope 1+2 emissions reduction targets

C Brand has published progress made against supply chain emissions reduction targets

B Brand has published progress made against supply chain emissions reduction targets in China

A Brand has published details on supplier engagement and suppliers’ performance against Scope 142 emissions reduction
targets in China
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5. Engaged
suppliers in
GHG reductions
(16)

F Brand has not implemented emissions reduction initiatives in China

D Brand has active initiatives to reduce energy use and GHG emissions in China

C Brand has engaged suppliers in China in emissions reductions through a variety of ways (for instance, climate change is
integrated into supplier evaluation processes, included in supplier training and capacity building, promoted as an area for
innovation, etc.)

B Brand has launched active emissions reduction initiatives in cooperation with suppliers in China and published best
practices

A Brand has engaged at least some of its suppliers in China in emissions reduction initiatives (at a minimum, more than 40%
of suppliers participate and have achieved reductions)

6. Pushed
suppliers to
manage
emissions (20)

F Brand has not yet pushed suppliers in China to disclose their GHG emissions

D Brand pushes carbon hotspot suppliers in China to calculate and disclose their GHG emissions

C Brand pushes carbon hotspot suppliers in China to set and disclose their emissions reduction targets and performance
against targets




B Brand pushes supplier to engage their upstream suppliers in data collection for calculating its supply chain emissions

A Suppliers are actively involved in achieving voluntary emissions reductions and publish an explanation for any change in
emissions to achieve emissions management through Blue EcoChain

9ouRUIBN0S) 79 ABarens

7. Climate
strategy and
governance (12)

F Brand has not published any climate-related strategy

D Climate-related issues are integrated into brand's business strategy; brand has specific climate-related risk management
procedures

C Climate-related issues are integrated into board-level oversight

B Climate-related issues are included in supplier selection/management mechanism or brand offers financial incentives for
suppliers that reduce emissions

A Brand has published specific policies to promote supply chain emissions reductions (for instance, established requirements
for suppliers to set emissions reductions targets and performance, to disclose emissions information regularly, etc.)




